
 
 
 
 
 
 
 
 
 
 
 
 

Understanding Standards 
 
 

Support pack for National Course assessment  
C806 77 

Art and Design (Design) (Advanced Higher): 
portfolio 
 
Identifier: 5/PVS2019 
 
 
 
 
 
 
 
 
 
This edition: October 2019 
 
The information in this publication is for use by assessors from SQA approved 
centres. It may be reproduced in whole or in part to support assessment.  
 
 
© Scottish Qualifications Authority 2019  



 
 

Contents 
Overview 1 

Candidate evidence 2 

Commentary on candidate evidence 15 
 
 



1 
 

Overview 
Purpose  
Understanding Standards packs are intended to provide teachers, lecturers and 
assessors with a clear understanding of the marks that have been awarded to 
specific examples of candidate evidence and the reasons why these have been 
awarded. They may be used in centres: 
 
♦ to prepare for the assessment of the relevant course component 
♦ as benchmarks to help assessors judge the evidence produced by their own 

candidates 
♦ for training purposes 
 
The commentary and candidate evidence in this pack should be read in 
conjunction with the relevant coursework assessment task and the marking 
instructions.  
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Advanced Higher Contextual 
Analysis 

 
 
 

 
 
 

Vertigo by Saul Bass: 
The designer’s collaboration 

with Alfred Hitchcock 
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Saul Bass was an American graphic designer and Academy Award winning film-
maker, best known for his design of motion picture title sequences, film posters 
and corporate logos. He was a revolutionary designer and pioneer of modern 
graphic design.  He revolutionised the way that people view movie titles by using 
the time not just to display the information but to give a short visual metaphor or 
story that intrigues the viewer.  I will be looking at his collaborations with 
Hitchcock from the ‘50s to the late ‘60s, focusing on his designs for Vertigo.  This 
is a period where he developed his more simplistic style and cut-out aesthetic’. 
 
The 1950s in America was a period of innovation in the visual arts.  The Modern 
Movement became accepted by the public, moving from art galleries into 
everyday life through the work of graphic designers like Saul Bass himself. 
 
Bass was born in the largely Jewish New York borough of the Bronx in 1920 to 
working-class Russian-Jewish immigrants.  His parents encouraged his early 
interest in the arts.  He grew up in the depression so he had to leave school at 
16, finding work in an advertising agency.   
 
The main influence came in 1944, when he met the great Bauhaus designer 
György Kepes, who was teaching in Brooklyn, at an art class he attended in the 
evening.  Kepes became his mentor and influenced his ideas about modernism, 
psychology and the social responsibility of designers. 
 
Bass began to look for a more creative outlet for his talents than trademarks, 
corporate logos, letterheads and TV commercials and packaging for which he 
was in constant demand.  He found this creative outlet in film-making, specifically 
title sequences for other directors’ work.  For this work he sometimes received 
the credit of “visual consultant”.  His first title sequence was for the director, Otto 
Preminger. 
 

 
Carmen Jones title sequence (1954) for Otto Preminger by Saul Bass 

 
“I began as a graphic designer and as part of my work I created many film 
symbols for ad campaigns. During that period I happened to be working on the 
symbols for ‘Carmen Jones’ and ‘The man with the golden arm’ for Otto 
Preminger. At one point in our work Otto and I just looked at each other and said: 
“why not make it move?” It was really as simple as that.” 

— SAUL BASS – Bass on Titles (1977) 
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Prior to working on Vertigo, Saul Bass 
designed the poster for Rear Window for 
Hitchcock but the title sequence was done in a 
more conventional way by another (unknown) 
designer.   
 
“Anybody who worked with Hitch has no doubt 
that he was in total control of everything that 
happened on his film. There’s no doubt he was 
an autocrat. But, as far as I was concerned, he 
was a benevolent autocrat—open to new 
ideas, generous with his praise, always helpful 
and supportive. And, what really impressed 
me, a wonderful teacher. I hung around as 
often as I could to watch Hitch work and hear 
him talk. He seemed to like having me around. 
His understanding of film was profound. It was 
a revelation to me. Why something worked, 
why something else didn’t.”    
  — SAUL BASS 

Rear Window poster 
(1954) for Alfred 
Hitchcock by Saul 
Bass 

 
The relationship between Bass 
and Hitchcock continued to grow 
and with Vertigo, Bass designed 
both the poster and the title 
sequence. 
 
The Vertigo poster has used 
contrast to create visual impact.  
There is high contrast between the 
red-orange background colour, the 
white of the spiral shape and the 
black of the figure falling through 
space.  The large, black lettering 
of the Vertigo title contrasts with 
the much smaller, white, simple 
typeface used for the rest of the 
film credits.  Both the black and 
white lettering stands out from the 
bold, eye-catching red 
background. 
Bass’ pieces are powerful but not 
in an emotional way.  He ‘wows’ 
the audience with his use of bold 
colours and simplistic shapes 
usually not telling the full story but 
representing a key or main scene 
in the movie that would be 
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memorable or using a simplified graphic to sum up a theme or point in the film or 
an advertisement. 
 

Vertigo poster (1958) by Saul Bass 
His lack of tone and shading in the poster just directs our attention to the genius 
representation and his view of the topic.  As he used no tone and mainly blocks 
of colour in his pieces it is easier to understand the piece as a whole and not be 
distracted by any tone or texture in the piece. 
 
Bass would create his pieces mainly by using printing techniques such a screen 
printing, block printing and letter pressing.  This would again add to the overall 
simplistic aesthetic of his works as there is a limited colour palette used in these 
techniques and throughout most of his works. 
 
This limited colour palette in the Vertigo poster draws us into his work as it is 
more eye-catching and bold.  Much of his work was created with cut paper, 
perhaps with scissors, an X-acto knife or a combination.  At the time there were 
no digital technologies that he could use. 
 
Bass certainly as a distinctive style that is unique and globally recognised.  He 
used simplistic shapes and bold colour to give an indication of the story.  His 
‘cut-out’ aesthetic was unique at the time when he was producing his earlier film 
posters as poster of that period were usually dramatic illustrations of the main 
characters with exaggerated colours and tone. 
 

Vertigo lettering detail 
 
Bass introduced a new type of kinetic typography that allowed for motion in title 
sequences.  Sometimes he used crude paper cut-outs.  This enabled him to cut 
lines with subtle curves or hard corners and to balance the curves and straight 
lines. 
 
Bass introduced the idea of using a montage of fast cuts in opening sequences 
of movies again using bold colours and simplistic shapes. 
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Vertigo title sequence (1958) for Alfred Hitchcock by Saul Bass 

 
“Bass fashioned title sequences into an art, creating in some cases, like Vertigo, 
a mini-film within a film. His graphic compositions in movement function as a 
prologue to the movie – setting the tone, providing the mood and foreshadowing 
the action.” 

— MARTIN SCORSESE 
 
Being a graphic artist, the main function of Bass’ work is to advertise and create 
interest and intrigue the audience, creating a mysterious element making them 
want to see the film or production his graphic design is advertising.  Bass used 
silhouettes in his works to give a sense of the unknown allowing us to make our 
own ideas about what is in the content of the film, sparking interests for a target 
audience. 
 
Another main function of his pieces is to create visual impact and his use of 
simplistic shape and memorable graphics make him succeed in this factor.  
Working on graphic logos for companies his main objective would be to make the 
logos he designs easy to remember and easily recognisable which would benefit 
the company he is working for as potential customers would be able to identify 
products and because of his clear representations and connotations of the logos. 
 

His works also to some extent, 
tell a story and the function of his 
movie poster is to draw interest 
yet also give a brief summary of 
a scene or main theme of the 
film showing us the main ideas 
and mood and atmosphere of the 
production advertised.  The 
poster communicates the idea of 
vertigo by showing a couple 
sucked into a vortex.  

 
   Vertigo illustration detail 

 
The figures were drawn by the illustrator, Art Goodman.  Bass told him that he 
wanted a black silhouette for the man and a light outline for the woman so that 
she looked like a phantom to symbolise the male character’s obsession with her. 
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 “Here is a woman made into what a man wants her to be. She is put together 
piece by piece. I tried to suggest something of this, and also of the fragmented 
mind of Julie [played by Kim Novak], by my shifting images.” 

— SAUL BASS 
 
 
A more obvious function for the poster is to be aesthetically pleasing; if his works 
were dull and not eye-catching the target audience would not be interested, 
therefore if Bass had to make the work “easy on the eyes” and overall a 
spectacle and an art piece.  Similar to a Picasso piece, his works are seen as 
astonishing pieces of art which would appeal to the target market of the type of 
film he does advertisement for – artistic films. 
 
As previously mentioned, Bass uses ‘block’ shapes and bold colours.  He would 
emphasise certain colours to set a certain mood, for example using a bold tone 
of red to represent violence or more dull colours to represent lifelessness.  This 
makes his pieces more dynamic and shows his true genius as he is able to tell a 
story with something as simplistic as colour. 
 

 
North by Northwest title sequence (1959) for Alfred Hitchcock by Saul Bass 

 
He also uses bold thick lines in his works 
representing several different things; he would 
use thicker lines to be more dramatic and 
because his works are usually printed using 
less tone they stand out more. 
 
In addition he would also use shattered lines or 
broken lines to give a sense of unease again 
setting a certain mood and atmosphere setting 
the scene for the audience, for example in the 
Psycho poster design, he uses a jagged line to 
represent fear and uneasiness. 
 
His use of simplistic shape is apparent in all his 
works and exaggeration of shape gives an idea 
of power in some pieces by his use of scale; he 
would make the outline or shape of a body 
bigger and the larger scale would give a sense 
of power. 

Psycho poster (1960)  
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 for Alfred Hitchcock by Saul Bass 
 
His relationship with Hitchcock was more than just that of colleagues.  Hitchcock 
thought of Bass as his “visual creator” and never gave him any specific brief or 
ideas and he was always able to create his own image through his 
understanding of the film itself and Hitchcock’s thoughts and themes shown in 
the movie.  Some would say Hitchcock was a man influence of Bass as his work 
became more dynamic and unique style was further developed after his work 
with Hitchcock 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
The 
Shining 
(1980) for 
Stanley 

Kubrick by Saul Bass   Schindler’s List (1993)  
      for Steven 

Spielberg by Saul Bass 
 
 
Bass’ philosophy on design is summed up by this quote: 
 
“I want everything we do – that I do personally, that our office does – to be 
beautiful. I don’t give a damn whether a client understands that that’s worth 
anything, or that a client thinks it’s worth anything, or whether it is worth 
anything. It’s worth it to me. It’s the way I want to live my life. I want to make 
beautiful things. Even if nobody cares.” 

— SAUL BASS, Bass on Titles (1977) 
 
Saul Bass developed his own unique design language that visually 
communicated all the key elements of a film.  Bass designed iconic posters that 
made a striking and memorable visual impact.  He revolutionised animated film 
graphics and film advertising and became a major influence on a generation of 
graphic designers and film-makers. 
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“Saul Bass wasn’t just an artist who contributed to the first several minutes of 
some of the greatest movies in history; in my opinion his body of work qualifies 
him as one of the best film makers of this, or any other time.” 

— STEVEN SPIELBERG 
 
 
 

Word count (including quotes) – 1937 
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Advanced Higher Art and Design (Design) portfolio evaluation 
Candidate name:  Candidate number:  
Centre number:  

Give a summary of your design brief 
 I have been asked by PAQUE, a grime artist based in Glasgow for a design suitable for an album cover and 
promotion, eg clothing, Instagram and Facebook pages. The only specifications given by PAQUE for the 
album and cover and overall design is that it has to be simplistic yet conceptual and eye-catching. He 
gave me freedom on the theme and I selected ‘corners’ to reflect the idea of grimy city areas to suit his 
aesthetics and sound 
 
 
 
 
 
 
 
 
 
 

Give a brief explanation of how your contextual analysis relates to your practical work 

Saul Bass worked on several advertisements for Hitchcock. His style is simplistic and I took inspiration 
from it in my work. His ‘cut out’ aesthetic appealed to me and the artists I designed the cover art for 
want a simplistic look so taking my inspiration from Bass helped me develop my own unique style. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Instructions to candidates 
Evaluate the impact of important creative decisions and the effectiveness of your design work with 
reference to the design brief, creative intentions and specific turning points.    
   (6 marks) 

The designs used for the final album design were taken from fine liner drawings, prints, cut-outs and 
developed on PhotoShop where I attempted to abstract forms of urban architecture. I achieved this by 
changing the composition and merging different drawings, mixing techniques. I also inverted the colours 
from white and black to black and white to make the design more powerful and eye-catching. I also 
ended up using more drawings over the images taken as I feel it is more impactful and less distracting. 
There are some photoshopped photographs in the final design but I turned the opacity down and reduced 
the constrast and brightness levels. The effect of this was that it helped to simplify the overall basic 
shape. I wondered if the final abstract designs had lost contact with the original theme, but I conducted 
market research on Twitter. This allowed me to reach my target audience who saw the connection with 
the urban architecure and the grime artist. I got good feedback on my T-shirts designs. 
Although I created symmetrical designs though PhotoShop, I didn’t take all of these further, but these 
gave me the idea of using a square form where the edges mirror each other to create a dynamic design 
which communicates the energy of the music. 
I worked on several designs before picking the final cover, I experimented with colours but felt in the end 
that black and white would be more fitting as it has more visual impact and also the coloured versions 
were too busy and not simplistic, therefore not succeeding in meeting the brief. 
The overall design is able to to be used in production for his album and the artist was more than happy 
with the final outcome of the project. Although my design ended up being very simple in black and white 
with a theme of corners, I feel it has many connotations with grime music and relates to the gritty urban 
setting associated with this. I included minimal text to introduce the audience and build hype before the 
release of the grime music.  
 
As for the merchandise I decided to make four completely different designs as I thought it would appeal 
to a wider market as the designs are all so different. The most effective of these are the designs where 
the shapes are more fragmented to communicate a feeling of the impact and volume of the music 
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Commentary on candidate 
evidence 

AH Art and Design (Design) portfolio commentary: Paque — Graphics 
Section 1 — Practical design work 
Demonstrating a visually coherent and sustained design enquiry, showing relevant investigative 
research and development of ideas, leading to the considered resolution of design work(s) 

Highly 
effective 

This development for an album cover for a Glasgow grime artist are resolved designs 
for a CD; clothing; and Instagram and Facebook pages based around fragmented 
geometric forms. The candidate has used Twitter to conduct personal market research. 
From roughly drawn shapes of buildings, through a development of progressive break 
up and abstraction, to a simplified group of shapes that suggest an urban environment, 
the motif is taken into Photoshop where it is combined with colour and symmetry. The 
process is coherent showing relevant research and development of ideas. The design is 
resolved in a series of outcomes that are inventive variations on the CD design, and it 
has a clear connection to the original research. The formation of the lettering style is 
lively and well-integrated into the process.  

Showing a personal applied understanding of design practice by skilfully and creatively using 
materials, techniques and/or technology to explore and experiment with design elements 

Highly 
effective 

The candidate has relatively modest drawing skills, yet the sketching of geometric urban 
forms is done well enough to make the link between research and development. This 
has led to lively experimentation with printmaking, cut paper, Photoshop, collage and 
perspective that shows a freedom and confidence in technique. This is enhanced by a 
skilful assembly of shapes that shows a good understanding of visual elements such as 
negative shape, symmetry and composition. Throughout the exploration of the theme, 
the candidate applies a good understanding of design practice in playing around with, 
and then resolving ideas. 

Section 2 — Contextual analysis 

Selecting a design work with relevance to their enquiry and discussing the impact of related contexts 
through analysis of its features 

Highly 
effective 

This study analyses the film posters of Saul Bass and his collaboration with Alfred 
Hitchcock. The analysis of the designs shows a good understanding of the purpose of 
the work and the Bass’s use of visual elements to produce specific effects. It comments 
on colour, composition, and shape to show the relationship between the poster and the 
film. There is a good choice of quotes, but not always an explanation or discussion of 
their meaning. Context is less well done, but we can see the design work in relation to 
the needs of the director as a context. This contextual analysis is held together by the 
choice of a specific subject, eg Hitchcock and Bass. 
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Section 3 — Evaluation 

Evaluating the impact of important creative decisions and the effectiveness of their design work with 
reference to the theme or stimulus, creative intentions and specific turning points 

Highly 
effective 

The description of the process focuses on key elements, and contains clear evaluation. 
The links to the urban environment and the style of the music are referenced in the 
reflective comments about the design decisions made.  
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